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( . . ) . . puns)™,
o 1. 0
b Y Y ~ Y Y b
’ ’ o

(1) More sun and air for your son and heir.
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s sun-son, air-heir
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(2) Trust US, Over 5000 ears of experience .
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° 5000 R
N N N ) )
° b
“ears 9 “yearsn ,
)
) 9 )
(Pun)
’ : b
““ -
° N N (1) Spoil yourself and not your figure.
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“spoil” . “spoil oneself”
“ s “spoil one’s figure”
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(2) A deal with us means a good deal to you"

“a good deal”

“ ” “ ”

s ’
o
’ N N
“
s °
’
’
»[7]
°
1. o
°
o b
’ °

The label of achievements.

Black Label commands more respects™.
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(1) The unique spirit of Canada™.
b
, “spirit” .
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(2) Ask for moret'*.
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(More) , “more”
R “more ”»” s “
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A1l is well that ends wellt''.
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(Nonce Word)
, (Longman

Modem English Dictionary: 1976),

(1) In Miami, it’s nonewelty. (new-novelty)-
, “nonewelty”
“new” ( ) “novelty” ( .

) .

o

(2) DRINKA PINTA MILKA DAY, (Drink a pint of
milk a day. )

“Drink a pint of
milk a day” “DRINK” APINTA
MILKA DAY
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(1) Come to our {ruice. (fruit-+juice)!'™

“fruice” “fruit” ( ) “Juice”

( ) “ ”»”
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(2) The orangemostest drink in the world.

“ ”
, orange
“much” ¢ ) “most” ( )
““ Cst ” s

“orangemostest” ,
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We know eggsactly how to sell eggs.

&

“eggsactly” ‘exactly” “eggs”
“exactly” . “exactly”
)
(Parody) .
A} Y Ay Y ’
b
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(1> To smoke or not to smoke, that is a question™*.
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“To be or not to be, that is a

, )%
“be”

question. ” (

“smoke”,

b

(2) Not all cars are created equalt'™.
( )

{ ) “All men are created
equal.” ( O) “ ”

“cars ” ,

(1) One man’s disaster is another man’s delight! The

Sale is now on"'%]

other man’s poison.”

“One man’s meat is an-

“ ”»” “
b
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(2) Better late than the late!'™.

°

“Better late than

never” ( )6

“never”

(the dead),

(Simile) (Metaphor)

like. as
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(1) Like a good neighbor, state farm is there. (State

Farm Insurance)!'®).
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(2) Cool as mountain stream-:-cool fresh Consulate.
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as
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The most sensational place to wear satin on your
19]

(satin) ,
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R (1) drink like a fish.
(1) Light as a breeze, soft as a cloud. ( “ ”)
) . (2) talk horse.
, ( “ ”)
“ag” “« n o« (3) as cunning as a dead pig.
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(2) All of New York is a stage**’.) ’
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Translation of Puns., Nonce Words, Parodies, Similes and
Metaphors in English Advertisements

LIU Rong-zheng

(English Department, Central China Normal University, Wuhan 430079, China)

Abstract: The figures of speech are frequently used in English advertisements. This paper is about the
characteristics of puns, nonce words, parodies, similes and metaphors in English advertisements and ways
of translating them into Chinese. The author of the paper tries to find out a proper method for each of
them.
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