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ABSTRACT

Global economic development has entered the era of e-commerce information, and also
accelerated the transformation of the global economy. Especially after the economic crisis,
China's B2C e-commerce to flourish, not only spawned a network of influential women brand
is more important is the clothing brand of these networks using network marketing to growing
their own brands and consumers more closely and quietly through the marketing strategy to
change people's shopping habits. However, with the rapid development of B2C e-commerce,
also face a number of thorny issues. For example: against phishing sites and other illegal
means, so that consumers very concerned about the online shopping environment, network
Brand Features, clothing information has been exaggerated, the consumer brand loyalty is low,
the high turnover rate. Clothing brand for the newly developed network, network marketing,
in order to enhance the core competitiveness of the brand, increase brand value, you need to
find their brand marketing strategy. Therefore, the subject of study for women's brands B2C
platform network marketing strategy is very timely and necessary.

Topics from China's B2C e-commerce platform to the rapid development of network of
women's brands, especially for the network Women on behalf of the brand dream Bazaar
empirical research, combined with personal interviews, and then the clothing brand of the
network marketing strategy development proposals. The main subject of the research :

First, women's brands on the Development of Chinese B2C e-commerce and net-work
in the network marketing environment internal and external analysis.

Secondly, the network clothing brand marketing in network marketing characteristics
described, with examples of focused strategy and fast fashion strategy SWOT case analysis.

Thrid, the characteristics and content of today's major brand marketing strategy on the
basis of comparative analysis, summarized the four dimensions that may affect consumers'
online buying behavior, and proposed this study assumptions and theoretical model
framework, then the dream Bazaar brand market survey of empirical research, using statistical
analysis software SPSS19.0 and Excel on the one hand and objective data for factor analysis,
descriptive analysis and frequency analysis to verify the assumptions of the model. Another
perfect combination of personal interviews conducted empirical research, and finally get the
five aspects of the logistics security and reliability, "product requirements", "shopping
transaction convenience", "branding the timeliness and multi-channel interaction that affect
the most important factor in consumers' shopping.

Finally, based on the empirical results, and explore the clothing brand of the network in
the future marketing strategy development, proposed marketing methods and development
proposals.

Women's brands on the network through comprehensive research and analysis system on
the network women's brand in the current B2C platform marketing strategy, not only in



theoretical research on network marketing strategy, a certain supplement, more clothing brand
of the future network fast and steady development of practical value

Key words: B2C; network clothing brand; network marketing; consumer online shopping;
influencing factors

Thesis: Theoretical Research
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I8 LeBe i . A AE 2010 4F, A a] AMUERAT 2010 FJZIEH S B2C Ak 158,
BRG] T3 w5 2 ) L S B B PO A4 o TR PRI 1w SR i oA P PR A e
RGP AR A BIBAR T Dk, 78 2011 47 S MR TG 22 00 2 e e i AR O o, IRARKT i
&S RRIEAT T — AL N BT, SX 458 % BT SR R -EAs A AR i IR I R e At 17 5
A 31098 S ORb

P FERRRE N b, CASR TS0 OUE AR B, 3k T A AT s 11 it Ry
OF] PRSI . 2011 927 H, BRI B2C B 7 MuiE F 4.

CHEETOP AR =

QEHZR SIN | vEVERES

HERH
EDiEFE

HWOME®E®® @ AW EMi#EER ©

] 3.4 ARG T /N I Lo it

Fig.3.4 seven princess's six trend clothing brand

WK 3.4 Fron, GRS W Lo 4 i & OTHERMIX . 1AIZO.
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FET) SR AR B (BT B BT A B R SR A, RIS HTRH, SR R
PEIEG. ZE. $RIR. BARL SRR MOZTTRMRS . KA ARAEESR, Mg
JIMIFB T LB HE . 1% 5B BU FTIE A8 AT I AR AR IR B ot — 301 . 7EfE
IRER R b, AR 0 B R [ ek T A wl HER R B, KBz ] S
iy APl R R, SR, SERREE, AMVIREE TR S8 E A IR
UE o CAsAs SRR PR ) L S B BRI AL T B SR, BT LU RIS b B SE AL ) ks R B
LA, BT AR B BB Sovt S A A A T . Seibi . Pt
JREET PR, A A AR IR AR e PR B R R, AT SR AR =3 ), (R R
abr.

Ble: FERHLIESE L, CARAs 35 THOSR R L, X2 1 S0 000 £0% e it o o 6% 35 5 1
DI BN o FEdnRse g b, T Oy BORI 2 8 A RO, IWE W o B Tk, ORFE A
RE (LB /D, THDN XA O, LA AT /N, ARES 3 R i, 260572 OTHERMIX
PRIN MG, 2 A AR S B ah S, AT IE “HIBEM S AR Tk
Bl

FHF 15 B2C VB b, WSS LB R TS A CAZ ) B2C P B TS,
WA, EN 2 5T & # G TR, T 2 g P e sz, A
M B H A PEEIAT S0 B AR S R L, RS R K, N TR
ERECEAE 2R R (A0, FBOH B Ik TEPRI MV 2R I0ARAR, s Lo it
K2R X E 0, I S B SR VE, S B E R R B ERAS B3 i As 1k,
T 0 8 i R SN

B FEAR S S,  BRORAL G R b M D R IR B M 4 A R B, Sy 24
TN, XA e s RASNII R Sy o A6 SRR L, 5 BRI AN YRR AE D IR 1
W TADSE, IERBTMET), Wk 2B MEE . EREHRA L, K28
1Y 0 % L2 i RS JE 1 TR 5, AT SR R DR M By Rl KT R ot A R
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4 PR B E R IR A IHE 47

2% Lok iAE B2C V-5 E&E N, D TIRBCE sy iidpths, K2 RGN 5k
WS BEAT I, (B BEAE HARI 38 i sa B WAL IR, iAoy (i, ARHr
SRS CUANF A A P 4065 0 SR ) A i, BRI S DO 08 A SRS S SR 31 2l 2 R
SIABURN 52 i S5 T DA SR IBC AR R, R L3 Bl B0 i i A S ROk S P, 2 HORT
15 551 & L2 Lk i BT B 5 i RO R 1) S 50T [

4.1 7EMLEEE T 4P, 4C. 4R. 4S FERREUMIZEHSH

FEIUAR T P 275 0 B, B A RO IEAAAR PR AR . A A4 2 =38 Z TR (A
FRR, PFFHEZM WO, MRS . M TAEE AW, B, =
(A PRSI B2C LRS-, bW, Ao =3 n] U B Aot AT A8 Ui
EGURH o TN B SR A5 A RSB H bR i 0t — M

NS LA H TR A5 T R P e B S, MR A Ry (LR 4.1 AR
(WF 4.2) BT, FRHITE M S8 E S SN v R g o, AT R IR 20T S22
PASCib- A LIPS

&K 4.14P, 4C. 4R, 4S MEEERLEN

Table 4.1 4P, 4C. 4R. 4S Main frame structure

(a-4P main framework. b-4C main framework. c-4R main framework. d-4S main framework)

4P DAV A 76 4 5 17) 4C: LB R N 1A
Product Price Customer Cost
7 s s JA
Place Promotion Convenience Communication
iy e f5R bapi]
(a) 4P - BHER (b) 4C TEHEHR
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E ZRNE: )]
Table4.1(Continued)

AR: VL4l Sn 4S: LIWESRE AT T
Relevancy Relationship Start over Speed
Sk FE ek M
Retrenchment Rewards System Satisfaction
4 s w4 i
(c) 4R TLZHESE (d) 4S FEHER

WA 4.1 Jros, 4P, 4C. 4R. 4S SEIRIA A S H I £ 7 HI N 2R A
NV PR R J5 1) RS8N HEAT X A 0 o 4P 7B RS SRS A3 T A Vg 4 i is F R B — AN 5T
ET LAV 2E B IR AT A (K A S A, i BRI AE R I T
BRI 2, RESE RIS WA 2 AN ERTS, XTI S, A0 4R s,
WA AT HHL T L, A 5 N S W S 20 1E . 4C & LAY B 5 R Ok T B i S
55 AP EA AL, G T BR85S B0H e 1R . AR B SRS AR
o DA RS 4 DR s, LI ot B BT R D0 A T 2R 58 11 it R B A T o R A
B, 15 AC ERIRMATIEL, AR WU T 2= B M i 2 o S R R, R — R 5
L5 B FLAN I DI O R I AR o) SRR A AR, DT e AR 0 364+ 7
4S ER I S AE T B S A A Ry, SRAESE S A8 h . RS E AN
TEEAT AN SO, SRIR BIVH 23 0 i RIS it o, 932 (R 11 i
RIS, DU B 0 SRR SR o 28 BT, AL AE S R AR, SEA IR T
IR Ay L AW, DA 5 SR A 1), G e 2t o JE 0 B A 55, A5t ! R
LFITES, STt g 7.

&K 4.2 B2C V& LW M 45 1 RIS K
Table 4.2 on the B2C platform affect the characteristics of network marketing strategy

B E B ST R A

28 R S O/ RV &2 = i S 19 R
4P AR (50 ERE WA BaEtt DAL ADY I, R
1960 4 iR I i b T T b & gz
4C TR (5 AL Tk, m vk REIEM B, BB IEEd
1990 4 5 7 A D) SR X T, W)
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42 (8)
Table4.2 (Continued)
4R IEA% (%) FRME. LAk, WEENE A HROK R 5 ) HE Al e
2000 fEA AT SRS TR R EAE R
48 Constaninides  #J5EME. Tk, EF)E SERRATAE, e
() B4 JOT e A A PR T P

L] R Tkt HaE. ERIME. WA

HI3E 4.2 5N, ZEX BN IR AL 200 B 254> Sk 2 TR R AR, AR A DY & 2 ) 3K
AIFRIE EaPE ERIVE rTEEVE N FEAL, R RSAT b 99 2% Lo i FALE s T I 45 4
SN SR, BATIRARVPOT I 2047

4.2 B2C FEMBLEMBEEHAEARAREIK
4.2.1 ML E TS 45 b et il & MAT A R E AR

R GN, B RS AEE IR S5 K AR AN, S AR 2, P LAl B A ok
W RIS, 200t 7V 2l 9 DM ) s 52 Lk, R S Bl o 9 2t I AT Sy 1) 2
PRI ATWRLE, A AR I UL A R 35 A i S A TR AR 90 28 2 R i R P AR P8 A 8 v oxe 77
ARG R . 23X 4Py 4C. 4R, 4S TEUE R SRIG 2R B BT, SEELT SR Al
A b WA 23 B A R rh R Z R R TR, R SRIE (BRI HaME. %4
Ve —2dabr, 73 XX YA — AR AT . ZGERPRINE )25, WEEA T,
BEATFEARPPAN 10204, T8 R SPSS19.0 BAFAE A K 723 M T, [k &34 4 A
JEOMHT FER PRI ATAE, XS B 2 M AT O i) LR R S TR L BRI B
AN 2 AT B R RIATIOUE, 5o AR 7T 45 R4 Hh & B 1L

K 4.3 MELFERMEHPEHHREWYIT HRENERL T

Table 4.3 Network Women brand marketing factors influence consumers' shopping

behavior index analysis

AR =B st
it KA 7 it B AL ZFE XL
[HRHET & X2
TZERX3
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Table 4.3 (Continued)

B MR X4
&L Xs

fER) P BT A7 Ja) o B BT T PG X6
PS5 e VP RE R X7
P BT A R B X8

Ao (BRI PR R, TAC S X9

W BT BTN X10

H A T B 1R B AFH N5 ) X11
HAE F L E ol LA R S B A ) X2
FEXGEENZ . (T X13

A HEE X14
R P o 1 JE BHRARSSUT X15
BRI L X16
wAa ok Rrey s 5 RS 3] BT X17
A& e A X18
R Ak ANAE B KRR ELT X19
Yy Bci% At YRR 2245 M X20

4.2.2 ARFARIX

ASVRABUIL 75 190 2 L2 it IUES B8 PR R 0 3 8 WA T D D S IO HE SRS it |, R
2L A AR S B TP SIUE XS B, UEMIAE R SRIE S (EAIE . EahPE. 2 aPER Iy
AN BHRAR 0 R S8 B SR A R R R BT R

4.3 MRELHEFTIED T
4.3.1 AR 7 ik
(1) TigmEiHAE

R AR TR BT AT 0 R A RS L TR G R, TEIL RN
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75 IR S M IAT I IR D) (B ), G DU R IR BT 415, R
FIZE ST (K L R RIEEATAT 73, S Jr MR )l (145 20 RAFE W R AR VP 1A 3R 2 8] 1R 5K
Ro WA S AR 2 REANG DU &, 5 AR SR i &5
5 ARV 91 35 W 48 AT O R R AT SR T o 28 SCHR B B2 A E U i A1 1 520
AT LTI 2 2 AT I R IR AR AR R, 2 ISR S I DU A — S Rbn iR &R
AP, X FEREAT AR 7 23 A AL R S

(2) NANVTRIA &

F T 321 2 ) 25 ) REAETH 21 5 V0 JRN J e) B  I BEE b, AT 2 R B T
FITLOA T R A A BRBUAE ERLHN EIAN AL, FFIEHR 15 A2 4E B2C 16 LA 2
XF P8 WA BREAT A N TR AT, TEDL (B2C P & o MEIIRE  &  4 I) A N7k
WAEL) (1D,

L T 37y 1) 2 U 2 10 2 A0 A AT A N DR U 2 1 0 T R AR & s AR R
FFFU RS S A RN A HSE 4l

4.3.2 BB RGATZ 00T

SRS R TR AT FARZE v 0 A ISR RE AT AT o Sl SAGETH vk, l BOst
FHERE TR GG oA S R RDRL AR A3 2% L0 B 1 B B AR R AT B BCHE R 38 98, i
A DL R IR A I GETE 0t 5% e AEAS VR A e B — 28 32 SR Hi R PR G v kAT 20
Hro

(1) ~FIME (Average) , Wit MEE AL HODALE, Eon— RINEHE S
THEARNPFIRAE R . BT n DT X EUE Xi, ~FEM A0

X==(X,+X,+A+X,)=

Xi
n

=R

X @D

(2) FpvfEZ (Standard Deviation) , fAi#KS, i o £m, BT MFEHE
IR, XS RN B 1 7 BORE S o AR T PR UL, e 2 A 18 1] 003
OYHL MR, ARHEZE BN LB AR T . —ANRR bR 2, AR B E A LT
B B ZE R — NMEUNIbRIE S, X SRR AL P IME . PIBOH R,
prfEZEAR AR . FRiEZE LA W
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S=2.(X;-X) /n X (4 2)

HAp A n-1 A48 no
AR R~V S bR 22 8 1 (R IO 2 2% (R« 7R3 b, W B o
DI BIERE RS, MbRUEZE RSt iz — “ AR . bruiz 5 Ea T~ e
DTN
1 & 2
dﬂ=§;@r0 S
(3) 75 (Range) /&37 1 B foe L HeAl R dme ) IR vk, 78 HV AR TR P e ol
Moo B SRR IR SR AR 73 A (102 e 0 LA B EOIR B, 7 AR AT P AN BT (R b A 2 22
WABEB IR 2 . [, e REARIL— LA e s Ya e . VH 77N
R= X =X (4.4
(4) B (Percentile) 2445 n ANMEHEILIMNZIRINFHES, B Hcdhs 7 20 )5 T8
JRCE SRR O RS U BB N B0 1% A 509% 17 B 1 B #R  Hh A7
e 25%, T5%r B B WIRK A 5 1 DU A B e 3 DU o047 4.
(5) HFAHE AR AR SPTERERAROCR, NIMRTUE RS eIt
[FIEE R MG B . o0 AT 77 22 A0 i b 4kt BRG H A AR PR R 7, KA ) A
AR R IIN AN T, WA EIEOH , a6 AR ] O R IR

B 4.1 IR, B d i s w WK AR, BRI A R (Fatr) AR
—AT AR EOTAAE, xi xo xR & UIERR, e xs ZIRR &
IO
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5 __"_.' ¥ f A‘“

[l 4.1 A A
Figure 4.1 Factor Model

HIE 4.1 DA ps, R SR A R A, R A5 B
i xi 5 m MAIKT &, 8 LR R, HECA R

KRk

X1 = }\,11621 + }\,12(%2 + ...+ X]mém + 61

X = 7\,](1(:1 + 7»/(2(:2 + ...+ kaé’;m + 8/( :Et: (45)

Hrre x HEUWMAR T, & 2L & A& xin MIRFERIE T, A RHBRR R 2T,
BLFE x; (R ME— PR AR Z R TR s Ay 2 AR 3EE m o2 AT &8,y
I kARSI AR A xS meke BB m] LR AR FERE R R I R : x =
AL+

Hrp:

x = (X1.X000%) 5 E= (ELEnennlm) » 8= (81,80,..80)"
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o )111 1','1 Alm
A=1TA A A
Akt oo AR ® (46)

4.3.3 AU B AR AR

AR B A GEMIAS BP0 ah LR 2% 5 AT A D s ) PRI P
1o AUGE AT E B2C V-5 1 R 45 Lok i RS W95 N TS0 5, i 0F5U0 5 4E B2C
V- RIR A TTETE, I HLAE R4 E B s St h R RO T, AR — M
RYEMETS B T ARBI ST Z 2% LB i, Bt LLAE IR BIE R0 26 W40 9 2t 5
HIEFE L, HELAAERE E IR SEad 7 i K MO B AR H A n] BLERTE SR 2
() s FCSEA AL, AT A Wb R U W S B L, S A A N TT R T SR B F
s S0 S A 2% LB il LA X 206 5 0 SR PR AE DS 31

AR LB X g0 i Ras . R BRI e Kot sl gigisE .
R RIS TEDURE: . IBUPME AR A e FeB2 52 )\ pr i /e B2C V& E
Wy ST BB B il R 2 A e B EIR O A2 A 5, SURTBOR £ R 300 6y, xR E
1T TRAMEIE, HBRAFFEIEH G (FRRE. AEREIEE, [ 2R 5
276 4, MH] Excel EEF AT, SARIICRG 92% . & 1) B A 4 e 1 i
2 M DX AL 2 = R AE B DAY, th e 2% R8BI 206 B R R I e 21 b B DA
FPRR WA 2, # ORI S RE AR A, (R I AT R R 26 B0 AL ) i
HIILEE, FFEBELG A ORI AR K

4.4 ARGER

44,1 FIEISART AT

) AT DU R R B 2 MG, DX G MRS FER S . TR ERE, i
fRAE SEE RS T . IKIEANFE DL, WAE S AR 2 vFE 1, AEeIif &,
KHIF & L.J.Cronbach T o 2E077E. o RETLIFIF SPSS # ;1) v SEMH A5 H
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PO, W o K 0.6 DLE, BWMEERKEUR 8L Wk o KT 0.7 BLE, WWIME
JERT 45 Ry, R o KT 0.8 BLE, gt fie il W [n) o PR BEAR 4

& 4.4 £IEIF Alpha HTEEHRE
Table 4.4 Alpha value of each indicator reliability test

ARt iRk R ERL 5 A ) S E
Alpha 18 0.715 0. 798 0.623 0. 904 0.821
[ETBETE G == G- 5 6 4 20

I 4.4 W[50, RFEATRbR il SEMEAS IO I TRk M R B, 2 rElAfe
PRAEIFE 0.6 LLE, BRT B8 H BRI s EFR bR R 2 oh, AT Alpha {E15
7607 Lk, IR 20 ) SRS B Alpha {HiA S T 0.821, C&5k RIR mbRUE,
T A o o - O ) R A B, O S A AT

4.4.2 SRERA MG

M T (K 56— BB 0 R 8 (ARG DL, AR 2 B AR« N FE K
HRAEIIE R T EE 10 AN, MRS B AFEA Z b LUAC AR, At 2 BATAR
xit.

it

T = T =- ] T z- T is T - 2| T
18F LT 18-25% 26-30% 31-35% 35-40%/ 4020 |k

& 4.2 SF RS AT
Fig.4.2 Age frequency distribution

EW LR, i 4.2 FTo, AE B2C WG 35 BEAE RS K2 L 18-35 2 1) 80
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Jeis 90 Ja A, XA DRI IAE R 9 A A AR i SR ) s A A, RPETRIR L BT
WATIRGS 0 HE 32 TRV RS, I LURITIRN £ e ol WO 19X 268 90 2l i o T e B 1) L o A
AN S

KA
1007
80
60
1
=
40
20
T T T T T T
10005E LA A 1000-20007¢ 2000-40007¢ 4000-60007¢ 6000-80007¢ 80007ELL |
HA
Kl 4.3 HIRN 5
Figure 4.3 Income Distribution
F4.5 FHNA
Table 4.5 degree distribution
&3]
BE T4k H¥ A HRTr
a3 R e 5 1.8 1.8 1.8
K& AT 196 71.0 71.0 72.8
WA 60 21.7 21.7 94.6
A4 15 5.4 5.4 100.0
s 276 100.0 100.0

B4.3 HIEA T, HIN K2 75/ 1000-40007C, 184.1%. MFK4.55%2 BEFLEKE,
74.6% N KE AR, WA H18.1%. XHFHFTB2CY- & LMY # B T2, w5
DI RFAE & FEAR WA 1), X — AR i A (e 2 R, 7RI 2% N 1 b Al L
BEA AWM, I HA—EmEERN.
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1007
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F4 QAERE BOE A% BE MK BEB
1314
K] 4.4 PO A7
Fig.4.4 Occupational frequency distribution
R4.6 BHHBRDA
Table 4.6 monthly consumption distribution
BI1H
i Tt AR5 ST
GES 20076 T 57 20.7 20.7 20.7
200-5007G 142 514 514 72.1
500-8007C 40 14.5 14.5 86.6
800-10007C 9 33 33 89.9
1000-20007C 18 6.5 6.5 96.4
2000-30007t 10 3.6 3.6 100.0
otk 276 100.0 100.0

ME 4.4 BNEAokE, LB AR BRSNS E, A7 80.1%. ik
4.6 WF1, KED> LM, AL RIS R ZHAE 200-500 Jozim). LrEiH
WHELHAT B2C Wi N%E, X5 LM B S E A BRI R, R
SR ARAE R I TR A O B R AR o ERNE AR, BB ST K, Koy
A AT RRUE I AE TR, T G T 37 S 1) R S BT 2 1 25 B AR L R 28 1 )
17N B
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SR
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Fig.4.5 Concerned about the channel frequency distribution

MERVE AR E R, Wl 4.5 Prox, BEOEE gt 20, il . T M
uli AN IEE, 53 T ORIERIE 71%, RIEEHEIATAMES B, ALGe 8 AR kol
R T A5 Mk it RS S SRS 1) e AL IR U, (R AT RN B 3G 2% 11
MV BETHUT T ORI, V522 St T U0 BEAUAE TR sl I 2% (R Y S, L
AP 3E S IR, BTG, 25 KD Wt 32 2 i i DA S T LI AR S 5 3, $i v R 4%
DAL, SN 10 29 J ke ot W) 0 4 BB o LR R R 1) I 5% Lk i R I 5 B B v, 3K
H P TN UIRTE HEATHE FE RS K oA B — AN G

HEHR LEEHE
W4

H i+
O b4t
W == f
Omrms

&l 4.6 Zi507 BRI
Fig.4.6 Clearing the way frequency distribution
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i 2ORE, WK 4.6 o, KZEEN A AL TN SLART PN Sk FE I e Ay
AR T, R, b, A Ry Rl SO K DR e RS2 i 320y
o AT LR TR UG, B ESOAT I P8 B £ 23.9%, XX IS IS0 AS
B AN o T8k, ARSI S AT, PSSO — Rt s, F
PUHE 77 S5 R A s, AR 2 IR T S IR b 7 81 29.2%, 18 55 — K41 7r
Ak, N2 IS TFHL 3G B2, AR B S S Sl o X it AL BE Ky
HORFE L, BB (R TH LN 0 S IUAE — @ R BT (2 T R Sl iR AATTARSKAH
DB FLE )

4.4.3 BF o447
4.7 KMO Fl Bartlett [FIH%
Table 4.7 KMO and Bartlett's test
KMO #1 Bartlett %
IR 29511 Kaiser-Meyer-Olkin /& & o 727
Bartlett [FJERFE B 656 AR T7 2620.057
df 190
Sig. .000

& 4.8 ZFRERKHRETE

Table 4.8 Descriptive statistics between each variable

HR g &
Bl bt % I N
BES AL, 2R 4.0580 97061 276
A eI I R & 4.0725 1.10626 276
BUEB T EHR 3.7101 93965 276
BEISMAEA 3.7790 1.10127 276
BB ER 3.3841 1.26389 276
BT AR 2.6188 1.14406 276
BUEPHXESZ . (E 192 2.8986 1.09405 276
TE AR LB A S B A B IR T 2.5833 1.21068 276
FAACHERE A 2.9203 1.07913 276
BB EE R 3.9855 1.10526 276
AT RO B T M 3.6196 1.04630 276
BTSN TR T AN 3.3949 1.23281 276
A TS GO T A R B 3.7971 1.16718 276

36



4 PSSR R B AN R 8 T 9 R AR AT

F 4.8 (8

Table 4.8 (Continued)
ot C W s A (TR N U R 4.0145 94569 276
B MR S5 bF 4.3587 75676 276
A EIB 2 AR ) 8 4.1304 96352 276
MU G gy 2] IR ITAE 4.3768 85878 276
RIS APV B e A v A 4.5399 82365 276
A IS YR CIE A S 4.5688 78553 276
BN B SRR R4 4.4275 93332 276

HG, KRB REABE TKMOME MBartlett BRIEAT K, — M 5 7252 bn 20, KMO
Gt RAE0.70L B RORILET, MKMOZHHEAE0.SLA NI, AN A N 1 Mk
HIR4. TR, AR A RE AR 1) 8 45 R 7RKMOME 24 0.727, BartlettBR B2 A B AH A2
Sig. 50.000, FEAEFAR VL, LT E & 1 A BT BRI AR, BNk & AR B2 (a4
BEMARICNE, 1X 5 R4 1% A 7 [0 IR Ge vt S A3 M 450 AR, JFStIA
DR A B IE A AR 7 0

KR4I BRAOBTE
Table 4.9 The total variance explained
BB ZE
WIRRALAE A EIRIE: N T V75 Fnd N
wdr At ITEM S B e G TEM Y BB % A TEN % R %
1 5.368 26.839  26.839 5.368 26.839  26.839 3.893 19.464 19.464
2 2.470 12.348  39.187 2.470 12.348  39.187 3.191 15.955 35.419
3 2.006 10.029 49.216 2.006 10.029 49.216 2.435 12.176 47.595
4 1.556 7.778  56.994 1.556 7.778  56.994 1.713 8.567 56.162
5 1.439 7.197 64.191 1.439 7.197 64.191 1.606 8.028 64.191
6 1.167 5.837 70.027
7 916 4.579 74.606
8 .882 4412 79.019
9 .650 3.249  82.267
10 534 2.669 84.936
11 498 2489 87.426
12 440 2.198 89.624
13 372 1.860 91.483

@O RAIE ARV 5B b B M. T3 M T K2 R iR, 2002,3:258-266
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14
15
16
17
18
19
20

354
335
272
224
202
188
128

1.772
1.675
1.361
1.121
1.009

938

.641

PO EIAR 3T

# 49 (80)
Table 4.9 (Continued)
93.255
94.930
96.291
97.412
98.421
99.359
100.000

SRJE X AR o A 3 Ak, A ZE s KA IE AT T e of 25 LAl 1 el R

FAAEAR R T 1 ARkt

ZWYPE TSR (R 4.9), & “WIEFAEE” AT “ R

B%” B, PRI ICHER S PIF g e IE I, A9 207 1A Ry ZE srek R ik
2 64.191%, HHHOX A7 B BENS LU IR AT AR T S AR E 1o i “4%
WP I RN — R B AER AT, X A A SER 7 (9% B 5 Z2 orlikR AN “HI1a6%s
AR 220, WURT A 237 ] DU R T2 64.191% . a2 “ ket
TIMEN” IR 7 ek, FRZFEFAHLL, AT 007 Z2 otk A 2k, (Had s
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Table 4.12 Composition transformation matrix
R ¥ e
JA 1 2 3 4 5
1 770 .615 .071 .156 -.015
2 .045 =218 948 .190 -.125
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